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Table 2 Subcategory coding results
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Table 3 Spindle coding results
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Table 4 Descriptive analysis of sample statistical
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Table 7 Factor loading coefficient after rotation
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Consumers' Perception Dimension of Sports Event Theme Songs and Its Influence on
Sports Event Evaluation

WANG Hong', ZOU Huan', LI Xiyao®

Abstract: Using grounded theory and the method of questionnaire surveys, etc., the influence of theme songs in
sports events was studied from the perspective of consumers' perception. It states that the influence of sports event
theme songs includes the four perception dimensions, that is, the event scene display, the emotion induction, the
meaning symbolism, and the aesthetic sense of the songs. In terms of the degree of the influence on the event
evaluation, the event scene display has the highest impact, followed by the event emotion induction, the meaning
symbolism, and the aesthetics in the songs. Apart from the event scene display, the perceived event quality partly
plays a mediating role in the other three paths. It is proposed that the use of sports auditory marketing tools should
be emphasized, the dissemination effect of sports event theme songs be optimized from the four dimensions
discussed above, and the role of event perception quality be especially strengthened.

Keywords: sports event theme songs; influence; consumers' perception dimension; sports event evaluation
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2. School of Management, Lanzhou University, Lanzhou 730000, Gansu, China

(B85 33 7)
Body Symbols and Circle-layer Relationship: Reasons and Ethics in '""Micro-community'':
Based on Creation, Thumb-up and Comments of Short Sports Video

WANG Zhihui'*>

Abstract: With the expansion of virtual field, micro-community and short video creation have become an
important place to observe and reveal the trend of social culture. Short sports videos and their related works also
become an important perspective of social culture through body representation. Following the main line of the
natural and social meanings of the body, the new aspects of body metaphor and social structure behind the creation
and thump-up behaviors of sports visual works are analyzed, and the reason and ethics in the "micro-community"
are discussed. It is suggested that with the embedded Internet technology, the sports works with body as the carrier
include the metaphors like body visualization, code manipulation and "the body-identity transformation" in
creation and performance, containing emotional consumption and simulated genetic relationships, and showing a
rich sub-culture tendency in the narration of the body spectacle. The likes and comments of sports works composed
of body visual landscape highlight the accumulation of "emotional capital" and "book capital”, present the gradual
formation of the "umbrella social structure", "circle-layer social structure" and "other-oriented social personality",
and produce a new order of physical discipline and social interaction in the "micro-community" under the "human-
machine interaction".

Keywords: sports culture; body myth; body narrative; visual landscape; thumb-up social; pattern of difference
sequence; circle-layer relationship; virtual community
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